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The Milwaukee Sentinel 
Thursday, Sept 26, 196; 


| Donald P. Garry, Carl J. Mayer and 

Thomas M. Kolodzynski have been 
appointed to the newly established 
positions of marketing coordinators 
for Milprint Inc., by Richard F. Dun- 
brook, director of marketing. 

According to Dunbrook, “In their 
new assignments Garry, Mayer and 
Kolodzynski are responsible for han¬ 
dling and! coordinating the flow of 
information concerning market trends, 
pricing, development activities, new 
products and material sampling, re¬ 
quired by Milprint’s marketing man¬ 
agers." 


The appointment of William 
C. Russell to the post of em¬ 
ploye relations supervisor in 
the Milprint, Inc., plant here, 


William 

C. 

Russell 


has been announced by the 
company. Russell formerly 
was associated with the Mil¬ 
waukee Boys club, where he 
was a unit group guidance 
director. At Milprint, a part of 
Philip Morris, Inc., he will be 
responsible for the p 1 a n t’s 
safety program, medical de¬ 
partment, employe recreation 
and recognition programs and 
the coordination of Milprint’s 
efforts to provide training, 
counseling and jobs for the. 
hard core unemployed. 
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Under the new marketing coordina¬ 
tor function; Garry will' continue with 
his coordinating activities in the car¬ 
ton and labels area for Gene Smith, 
marketing manager, as welli as han¬ 
dling marketing details of Milprint’s 
dairy and meat industries product line. 

Mayer's assignment includes coor¬ 
dinating activities of the snack food 
and confectionary industries for mar¬ 
keting manager Charles Appling and 
Milprint's non-food flexible packaging 
materials product line for Donald Mc- 
Gillan, marketing manager of non¬ 
food items. Kolodzynski has been as¬ 
signed to Milprint’s marketing depart¬ 
ment's specialty food items marketing 
manager, Ned Simandl: 

Garry was previously associated 
with Milprint’s marketing division in 
sales and marketing assignments, 
specializing, primarily in dairy prod¬ 
ucts; packaging. Mayer was formerly 
a member of Milprint’s marketing di¬ 
vision's customer service coordinators 
department. Kolodzynski is a recent 
business administration graduate from 
Wisconsin State University — White- 
water, 

Milprint, having corporate offices in 
Milwaukee, serves; the flexible pack¬ 
aging materials needs of the food and 
non-food industries of the nation 
through sales offices in Boston, New 
York, Richmond, Va., Philadelphia; 
Cincinnati, Chicago, Milwaukee, Min¬ 
neapolis, Los Angeles and San Fran¬ 
cisco. Also, Milprint’s sales representa¬ 
tives are based in all other major 
metropolitan areas of the country: The 
Company’s plants are lbcated in 
Downingtown, Pa., De Pere and Mil¬ 
waukee, Wis., Evansville, Indiana (the 
Koch Convertograph Co. Division) and 
South San Francisco, Calif, 
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Murray leFi |, 


James W. Murray has been ap- 
| pointed general manager of the Koch 
Convertograph Div. o f Milprint. Inc. 
William S. Ryall has been named 
Cincinnati district salbs manager. Ber- J 
nard W. Le Fils has been made plant : 
superintendent of the Koch Convert¬ 
ograph Co. Robert Brooks has been J 
named plant superintendent of Mil- ;. f 
Print’s Downingtown, Pa., plant. 7 ’’’j 

Also appeared in: ' ‘" '•”* . 

National Lithographer 

Paper, Film & Converter 
Magazine - Sept 
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